
KDDI PUTS THE INTERNET AND MORE IN THE
PALM OF YOUR HAND
Stop someone on the streets of any city in Japan, ask them what's
in their pocket or purse, and chances are good that there's a mobile
phone in there. There's also a good chance that at some point that
day, they'll be looking for something, such as directions to a good
place to eat, a song from a recently released album or news about
a favorite celebrity.

Enter mobile search, which fits those situations by turning keitai (a
mobile phone) into a powerful search engine.  KDDI has been at the forefront of the mobile
Internet revolution in Japan and the rest of the world by leveraging the performance and time-
to-market advantage of the CDMA2000® evolution path.  In April 2002, the operator launched a
3G CDMA2000 1X high-speed data network which allowed it to offer fast, anytime, anywhere
access to volumes of  information through its popular EZweb mobile Internet service.  With the
deployment to 1xEV-DO mobile broadband technology and WIN services in November 2003,
KDDI was first in Japan to provide an always-on PC-like broadband download search 
experience.  And the upgrade to EV-DO Revision A, in December 2006, enabled KDDI to enhance the
search functions with broadband upload speeds
and user-generated multimedia capabilities.

KDDI offers an array of search services to its
au (3G) customers, like PC Site Viewer,
which allows handsets to view EZweb mobile
sites and any PC web site.  KDDI also has been
very creative in the way that it has integrated
search functionality with its other services and
applications.  For instance, EZ FeliCa, a popular
m-commerce service, includes the ability to find
merchants that support the EZ FeliCa cashless payment system.  Another example is EZ Navi Walk,
a location-based service that lets users search for information about a place of interest.  

KDDI has also leveraged the cost advantage provided by EV-DO to enhance the value of its
mobile Internet services by introducing EZ Flat, a flat-rate data tariff plan.  EZ Flat gives users
unlimited access to data services for a fixed monthly charge (for as little as ¥4,410 or US$38),
so they can surf the Web without worrying about the cost.

INFORMATION ON DEMAND

JAPANESE CONSUMERS LOVE MOBILE
SEARCH . . . Launched in December 2004, PC
Site Viewer passed the 10 million customer
mark in March 2007 – a sign that subscribers
believe that the service is a convenient tool for
conducting searches while on the go.   

KDDI was Japan's first operator to offer a mobile
search service that accommodates PC-oriented
Web sites.  That leadership highlights KDDI's
understanding of what makes for a good mobile
search experience.
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KDDI is continually upgrading its mobile device line-up to improve the mobile search experience.  Most au
handsets have large, high-resolution displays and support Web technologies such as Flash, making the
search experience richer and more useful. All of the latest EV-DO WIN models have PC Site Viewer.

GOOGLE LOOKS TO KDDI TO ENTER JAPAN’S MOBILE MARKET
Market leaders like to work with other market leaders.  So it's no surprise that Google is leveraging
KDDI to enter Japan's mobile market.

In July 2006, KDDI added Google's search engine to their EZweb Internet service, the first such partnership
in the Japanese market.  Google's search engine enhances EZweb's existing search functions by expanding
the field to include content for both PCs and mobile phones.  The Google search option appears on the
top of the EZweb page of the phone, and the search results include both mobile (WAP) sites and PC (HTML)
sites.  To access mobile sites, the user can go directly to EZweb and for PC sites, the PC Site Viewer
opens all the relevant site links.

The KDDI-Google relationship is improving the mobile
search experience in other ways, too.  For example, Google's
proprietary search technology enables text ads, based on
search terms, which are displayed alongside search results.
This feature benefits both advertisers and EZweb users by
matching interests with services.  The ads also provide
an additional revenue stream for KDDI.

Another example of the improved user experience is how EZweb now provides direct links to information.
For instance, in the past, searching for "G-Ampere", a popular rock band, would have produced links to
relevant content in pre-determined categories. But with the enhancements, the same search now provides
direct links to news about the band or to web sites that sell its albums. 

That difference might sound minor, but it's a huge benefit in a mobile environment, where users want to
access information with as few keystrokes as possible.  Thanks to KDDI's partnership with Google, EZweb
meets that need by providing focused, actionable information with the first round of search results instead
of forcing users to click again and again.

By leveraging CDMA2000 technology
and its ecosystem of innovative partners

such as Google, KDDI is able to provide its 
customers with anytime, anywhere
access to information – quickly and reliably.

– Mr. Makoto Takahashi
Associate Senior Vice Presient, KDDI
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About KDDI
KDDI is a leading information and communications company in Japan and worldwide, providing a broad range of fixed and
mobile services.  Mobile services are the largest and the fastest growing business segment, accounting for three quarters of
KDDI's revenues and the majority of their earnings.  
CDMA2000® continues to provide KDDI with a significant advantage in the highly competitive Japanese mobile market, where
it continues to gain market share and lead in data revenues.   At the end of June 2007, KDDI had more than 28 million subscribers
and is on target to achieve 30 percent market share.  
Nearly all KDDI subscribers use 3G CDMA2000 services, and 57 percent of them have EV-DO broadband handsets.  More  than
85 percent of their customers use EZ mobile data services, and data already accounts for 33 percent of an average customer's
spending.  Content and media are the fastest growing businesses for the operator, generating close to ¥30 billion ($US259 
million) in revenues per year, which are growing at 150 percent on an annual basis.
KDDI will continue evolving CDMA2000 capabilities to support the next-generation "Ultra 3G" converged communication services
to its customers.
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